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such as My Sister’'s
Closet pay customers a
percentage after their
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merchandise is sold.
Ann Siner My Sister’s Closet
My Sister's Closet  has ~ shown  consis-

tent double-digit per-
centage increases in sales each year
since opening 17 years ago, said found-
er and CEO Ann Siner. She typically
sees annual sales increases of 10 per-
cent to 20 percent for at least one of
her stores. But this year, she's seen
25 percent growth in revenue at anumber
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of Glendale to seII at Buﬂalo Exchange in Tempe. Several secondhand stores are seeing

increased business.

of her locations.

Siner said despite the lagging economy,
the company has proved it is recession-
proof.

“After 9/11, we stayed stronger with
sales,” she said. “If the economy goes
good, people try us. If the economy goes
bad, more people try us.”

Phoenix-based Eco-Chic Con31gnments
Inc., parent company of My Sister’s
Closet and other secondhand stores, is a
100 percent female-owned business with

more than 11 Valley locations. Siner said
the company is planning to double the
size of several stores and always is think-
ing about expanding.

My Sister’s Closet sells merchandise as
quickly as it comes in for consignment.

“Things we take in sell very fast,” Siner
said. “We never reach a point where we
don’t take any more consignments.”

Name Brand Exchange, another resale
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